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ABSTRACT

The objective of particular research is to study the pattern of online sales
through the Lazada website and to explore the shopping behavior of the Millennial
generation in Amphur. Muang Phitsanulok and Amphur Bangkratum, Changwat
Phitsanulok. The operation was a collection of 136 shopping habits from 16
Generation-Zs, 94 Millennials, 16 and 5 Generation-X Baby Boomers & Silent
Generation. Lazada distributes their products from many vendors through the Lazada
website. It acts as an intermediary for ordering, payment, delivery and quality
assurance. For Millennial shopping behaviors, 72 percent order personal items, 46
percent order home products and 12 percent order food and beverages. Factors that
affect product selection are discounting promotions and product reviews. Most
payments are made via Mobile Banking. Millennials choose to ship goods via express

delivery.



