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ABSTRACT

This study is a study of the online shopping behavior of people. | do compare the
two hundred persons’ behavior among the Phitsanulok urban area and surrounding of
three-age groups, namely Millennials, Generation X and Baby Boomers. Analytical
methods are used in the excel program to find the parameters of descriptive statistics to
describe the online shopping behavior in each age group is different. The results of
analysis are concluded that the purchase of goods that consumers buy online. In
Phitsanulok municipality and outside ordered Men's and Women's apparel. It is ranked
number one among all 10 product categories. Most online purchases attitude about
online shopping has the same characteristics in both the urban and non-urban areas. Most
of them think that it is more comfortable than thought to meet the needs and the channels
of consumer choice. Most of them see the mail delivery options are available in both
areas. The study also provides a map of the three age groups that have collected
information from the inquiry.



