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ABSTRACT

This research aimed to study the cultural and behavioral changes that
occurred during the COVID-19 epidemic crisis, using online search data from Pulsar
Platform and Google Trends. The Pulsar Platform survey shows three New Normal
lifestyles around the world: start to stop behavior, start to continue, and the secondary
become primary currents. While the data obtained from the survey of the new normal
life behaviors of Thai society appeared in Google Trends, there are 4 aspects: Lifestyle,
Health, Economy and Recreation. Both parts of the survey showed the relationship of
three new normal lifestyle behaviors, including to 1) the behavior starts and then stops
that correlates with lifestyle, health, economy and recreation 2) the behavior starts and
then continues, correlated with lifestyle and economy and 3) the secondary current
behavior become to the primary current that correlates with lifestyle, economy and
recreation. These relationships showed that the new normal life behaviors in Thai
society are in 4 prominent things: Online Education, Online home care, Prompt Pay and
Tik Tok which will become the new normal lifestyle habits that will be more in the
future. And when applying these new normal lifestyle behaviors to analyze the spatial
relationship that are searched in the most Social Media by means of multiple regression
analysis in combination with Educational Quality, Urbanization And Medical Personnel
Supply that there was a significant relationship of new normal lifestyle behavior, only
in the health, economic and recreational areas that were relevant to healthcare

workers.



